GETTING STARTED WITH
CONTENT STRATEGY

HAVE YOU EVER WONDERED
WHAT A CONTENT STRATEGY
IS AND HOW TO GET STARTED?
BY NICKI CAWOOD

A content strategy ensures that your message
gets to the right people, at the right time, in the
right way and provides results
With as many as 70% of marketers reporting to
Hubspot that businesses are actively investing in
content marketing in 2020, it makes sense to
ensure you are doing the same. With a solid plan
in place that is geared towards your target
audience, you will thrive, despite fierce
competition in your sector.

WHAT IS CONTENT STRATEGY?
Content strategy is how you manage all media
you put out there for your business. This could be
anything from free downloads to blog posts to
YouTube videos and even social media posts. An
effective content strategy that is consistently
implemented well shows the world who you are,
what you do and that you are the expert in your
field or industry.Content creation is important to
the growth of your business. In order for your
content to be effective, it has to be backed up
with a purposeful content strategy.Before putting
your content strategy together you need to
consider a few things.
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Is a Content Calendar the
Same as a Content Strategy?
No, content strategy is different
from an editorial calendar or
content calendar. The calendar is a
tool to help content creators
schedule and effectively carry out
their work. Content strategy is
where you plan, develop and
ultimately publish your content
across various platforms with set
goals in mind.

Who Will Be Looking at Your
Content?
Who are you creating content for? Is
it your existing customer base,
potential customers or someone
else? Remember that if you offer
multiple products and services you
might have numerous different audiences to cater for. Be very clear on
your priorities and key audiences before putting together your content
strategy. This will enable you to create the right type of content using the
most effective channels and content types.

What's So Special About You?
There are three other businesses in your area offering similar services to
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with your content and you’ll be on the right track to rise above your
competitors as the most attractive option.

What Problem Will You Fix?
What we all want is for someone to fix our problems, to save us time and to
make things easier. What problems can you fix? Identifying what issues
your target audience face and creating the solution is key to successful
content creation.Can your services save time? Perhaps some of your
audience isn’t getting the most out of a product that you sell? A guide on
the benefits would be of high importance to these customers. Find the
challenges and tailor your content to overcome them in a creative,
inventive and easy to follow way. Use the right medium to deliver them (i.e.
video, blog posts, social media, etc).

Where Will You Share Your Content, and How?
In this digital age, we are spoilt for choice when it comes to the number of
different content types and channels we can choose from. The key is to
narrow down which ones are the most effective in which situation and for
what audience. Consider blog posts, videos, images/photography,
advertisements and more when putting together your content
strategy.Make sure that you do your homework when deciding which
platforms will work best for you and your budget. Most content can be
published cross-channel but not all messages translate well on all
platforms. Think about where your audience “hang out”. Targeting them
solely via newsletters and blog posts when they spend a significant
amount of time on Twitter would be a wasted opportunity.

Who Will Manage Your Content Creation?
This is an important consideration. I would strongly suggest outsourcing
some of your content creation unless it is something you are comfortable
and skilled at doing. For example, I have been building my own websites
for years but they’ve never really served me well. I recently outsourced the
task to a web designer who knew her stuff and the difference in user
experience is vast. I also take a cracking selfie, but that doesn’t make me a
product photographer.There are ways to make outsourcing more
affordable, such as writing the content yourself and having someone else
edit it. Regardless of whether you delegate to someone else or go it alone,
always keep your target audience and key message at the forefront of your
mind. Great content is content that spurs people on to act, enhances
reputation and ultimately boosts your profits. The best content strategy
ensures that the right people get to see it.
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