
SEO is like one of those mythical creatures
that new bloggers feel like they don’t need to
pay attention to. It’s too much and can be
overwhelming considering the sheer volume
of other “techy stuff” they are learning.

Eventually, when their blog starts to take off,
they realise that they should have been
paying more attention to their Search Engine
Optimisation right from the beginning. So
with that in mind, I have created a basic SEO
Checklist for bloggers that is easily
understandable no matter how ‘new’ you are
to blogging. 

Most people just assume that SEO is ‘hard’,
but it’s really not. I’ve compiled a simple and
easy-to-use checklist to keep handy to
ensure your blog SEO is as awesome as it can
be, without having to rely on various SEO
plugins.

These blog SEO tips are so simple. By
following this simple checklist you will learn
how to write SEO friendly blog posts and
identify how to optimise blog posts for SEO.

Whilst this SEO checklist
has been specifically

compiled with bloggers in
mind, the principles are

completely transferrable. 
 

If you would like to have a
one-on-one session to see
how optimised you are for
SEO, please get in touch.

 
 SEO for beginners is easier

than you think.
 
 

 B Y  C A R L Y  C R A W F O R D  

BASIC SEO CHECKLIST
FOR BLOGGERS

info@bluemediaedit.com
 

visit Carly's website here
 

https://bluemediaedit.com/


With this layout's easy-to-follow
structure and design, creating content
for your employees will be as easy as
ever. Make sure you use the space
wisely by using pictures and captions.
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1. KEYWORD RESEARCH
Jot down the topic you have in mind & do some research online to find what other
people are searching for.

Use Google Keyword Planner or a similar research tool to check out the
competition.

Identify at least 2 or 3 main keywords that suit your blog post.

2. WHERE TO PUT YOUR KEYWORDS
DO NOT KEYWORD STUFF! You will only irritate your readers AND Google!

Use your keyword in your title - as early on in your title as possible.

Use your keyword(s) in at least one title, if not more, but don't make it too
obvious.

Use your keywords in the body of your post.

Make sure the keywords appear in the URL of your blog post.

Add hyperlinks / Internal links to other blog posts of yours but only IF they are
appropriate!

3. IMAGE OPTIMISATION
Include the keywords in your image name and hyphenate it (NOT: IMG:1436) such
as "SEO-Checklist-for-bloggers".  Remember, Google can't read spaces and
hyphens act as spaces.

Include the keywords in the alt text of the image.

Image title - this should be different from the ALT text but still keyword rich. 

4. MAKE SURE YOUR BLOG IS MOBILE
FRIENDLY

"The best place to hide a dead
body, is on the second page of
Google!" 
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